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___ 1. SURPLUS MILK PRODUCED UNDER FEDERAL ORDERS

       A. IS PRODUCED UNDER GRADE A STANDARDS

       B. IS PLANNED FOR IN ESTABLISHING FEDERAL ORDERS

       C. COMMANDS A LOWER PRICE THAN MILK SOLD IN THE FRESH FLUID 

            FORM

       D. ALL OF THESE

       E. NONE OF THESE

___ 2. FEDERAL MILK MARKETING ORDERS CONTROL

       A. GRADE A STANDARDS

       B. FROM WHOM MILK IS PURCHASED

       C. TO WHOM MILK IS SOLD 

       D. NONE OF THESE

       E. ALL OF THESE

___ 3. IN A MARKET WITH THREE CLASSES OF MILK, CLASS II IS USED FOR

       A. COTTAGE CHEESE OR ICE CREAM

       B. NONFAT DRY MILK AND BUTTER

       C. FRESH FLUID PACKAGED MILK PRODUCTS

       D. ANY PRODUCT EXCEPT FRESH HOMOGENIZED MILK OR CREAM

___ 4. WE CAN EXPECT THE FUTURE OF FEDERAL MILK MARKETING 

       ORDERS TO INCLUDE

       A. A REDUCTION IN THE NUMBER OF ORDERS

       B. PRICES TO BE DETERMINED BY THE USDA

       C. NEW GRADES OF MILK BASED ON IMPROVED SANITARY STANDARDS

       D. REGULATION OF INTERNATIONAL TRADE IN DAIRY FOODS

___ 5. WHO PAYS THE USDA FOR THE OPERATING COSTS OF FEDERAL

       ORDERS

       A. MILK PRODUCERS

       B. MILK PROCESSORS

       C. MILK RETAILERS

       D. CONSUMERS

___ 6. IN A MARKET WHERE "THE CLASS I PRICE SHALL BE THE BASIC

       FORMULA  PRICE FOR THE PREVIOUS MONTH PLUS $1.39", MILK

       PRODUCERS WOULD RECEIVE $13.02 PER CWT. FOR THEIR CLASS I MILK 

       IN MAY ( UNADJUSTED FOR FAT CONTENT, ETC.) IF THE BASIC 

       FORMULA PRICE IN APRIL HAD BEEN

       A. $11.63

       B. $13.02

       C. $14.41

       D. NONE OF THESE

___ 7. IN LATE 1997 FEDERAL DISTRICT JUDGE DAVID DOTY OF 

       MINNEAPOLIS  ORDERED THE 

       A. PAYMENT OF AN INCREASED PRICE FOR MILK IN ALL 32 FEDERAL 

            ORDERS

       B. USDA TO CEASE ENFORCEMENT OF MOST OF THE FLUID MILK

           MARKETING 

          ORDERS BECAUSE THE SYSTEM HAS NO CONNECTION TO SUPPLY &

           DEMAND

       C. HANDLERS TO BE PROSECUTED UNLESS THEY PAID FOR SERVICES OF

           USDA

       D. MID-AMERICA DAIRYMEN, INC TO JOIN WITH THREE OTHER 

           COOPERATIVES TO  FORM DAIRY FARMERS, INC.

___ 8. A SYSTEM OF FAIRLY DISTRIBUTING PAYMENT AMONG PRODUCERS

       IN A  FEDERAL MILK MARKET IS CALLED

       A. POOLING

       B. BASE-EXCESS PRICING

       C. TAKE-OFF, PAYBACK

       D. SEASONAL INCENTIVE

___ 9. WHO IS RESPONSIBLE TO ACCURATELY ACCOUNT FOR HOW MILK IS 

       USED IN A FEDERAL ORDER MARKET

       A. PRODUCERS OF RAW MILK

       B. MILK SANITARIANS

       C. DAIRY FIELDMEN

       D. MILK PROCESSORS/HANDLERS

___10. CLASSIFICATION OF MILK SOLD INTO A FEDERAL ORDER MARKET IS

       BASED ON

       A. BREED OF COW PRODUCING IT

       B. HOW MUCH FAT IT CONTAINS

       C. SANITARY CONDITIONS ON EACH FARM

       D. THE PRODUCT(S) IN WHICH THE RAW MILK IS (ARE) USED

___11. THE MAIN PURPOSE OF A SEASONAL INCENTIVE PLAN IS TO

       A. ENCOURAGE MILK PRODUCTION WHEN PASTURES ARE EXCELLENT

       B. ADJUST MILK PRODUCTION TO THE NEEDS OF DIFFERENT PARTS OF

            THE NATION

       C. KEEP MILK SUPPLY IN LINE WITH DEMAND

       D. ALL OF THESE

___12. IN REGARD TO PRICES PAID FOR MILK BY CONSUMERS FEDERAL 

       MILK MARKETING ORDERS ARE INTENDED TO

       A. SET THEM FAIRLY

       B. ADJUST THEM ACCORDING TO DEMAND

       C. ADJUST THEM ACCORDING TO SUPPLY

       D. LEAVE THEM TO BE DETERMINED BY THE MARKETPLACE

___13. THE MINNESOTA-WISCONSIN PRICE

       A. HAS BEEN USED TO SET THE BASIC FORMULA PRICE

       B. IS THE PRICE OF GRADE A MILK USED FOR CHEESE IN THOSE STATES

       C. IS THE PRICE PAID FOR MILK USED FOR CHEESE IN THOSE STAES

       D. WILL ALWAYS BE A VALUABLE INDICATOR OF THE PRICE OF MILK IN

            THE U.S.

___14. THERE ARE TWO CLASSES OF MILK IN A MARKET.  CLASS I SELLS FOR 

       $14.00, CLASS II SELLS FOR $12.00. IF A HANDLER USES 60% OF THE 

       MILK PURCHASED IN A FLUID GRADE A PRODUCTS AND THE OTHER 40%

       IS USED FOR MAKING ICE CREAM, WHAT PRICE IS TO BE PAID TO 

       PRODUCERS FOR THE MILK?

       A. $12

       B. $12.80

       C. $13.20

       D. $14.00

___15. BEVERAGE GRADE OR CLASS I MILK HAS HISTORICALLY BEEN 

       LOWEST IN PRICE PAID TO PRODUCERS WHO SOLD TO PROCESSORS

       LOCATED IN

       A. KANSAS CITY, MO

       B. DALLAS, TX

       C. MIAMI, FL

       D. EAU CLAIRE, WI

___16. A MILK MARKETING ORDER MAY BE TERMINATED AT THE REQUEST 

       OF 

       A. THE PRESIDENT OF THE UNITED STATES

       B. THE PROCESSORS OF THE MILK

       C. CONSUMERS

       D. MORE THAN 50% OF THE PRODUCERS OF THE MILK

___17. ALTHOUGH FAT TESTS ARE MONITORED BY FEDERAL MILK MARKET 

       ADMINISTRATORS, THOSE ADMINISTRATORS ARE NOT RESPONSIBLE 

       FOR  CHECKING ON

       A. AMOUNTS OF MILK SOLD

       B. HOW ALL OF THE MILK IS USED

       C. BACTERIA COUNTS OF THE MILK

       D. GRADE A MILK SHIPPED INTO THE REGULATED MARKET

___18. FOR ANY GIVEN PERIOD THE PROPORTION OF MILK RECEIVED THAT 

        GOES FOR  EACH CLASS OF MILK IN THE ENTIRE MARKET DETERMINES 

        THE 

       A. UNIFORM PRICE

       B. PRODUCER SETTLEMENT FUND

       C. OVER-ORDER PRICE

       D. MILKFAT DIFFERENTIAL

___19. THE PRICE ADDED OR SUBTRACTED FOR EACH 0.1%  OF MILKFAT 

       AVOVE OR  BELOW 3.5% IS CALLED THE 

       A. PREMIUM

       B. MILKFAT DIFFERENTIAL

       C. BONUS

       D. CLASS ADJUSTMENT

___20. THE NORTHEAST DAIRY COMPACT HAS

       A. INCREASED THE UTILIZATION OF CLASS I MILK IN THE 

            PARTICIPATING STATES

       B. INCREASED SALES OF ITALIAN CHEESES IN NEW YORK CITY

       C. RAISED THE OVER-ORDER PRICE FOR RAW MILK IN THE

            PARTICIPATING STATES

       D. MADE OTHER STATES RELUCTANT TO ORGANIZE SUCH A PLAN

___21. WHERE FEDERAL MILK MARKETING ORDERS EXIST

       A. THEY PERFORM ALL SELLING FUNCTIONS FOR FARMERS

       B. PRIVATE DAIRY FIRMS HAVE A STRONG MARKETING ADVANTAGE

       C. DAIRY COOPERATIVES CAN PERFORM THEIR USUAL FUNCTIONS

       D. EACH MILK PRODUCER MUST MARKET MILK DIRECTLY TO 

            HANDLERS

___22. WHERE ALL PRODUCERS WITHIN A FEDERAL ORDER RECEIVE THE 

        SAME  "UNIFORM PRICE" FOR MILK TESTING 3.5% FAT THERE  EXISTS A 

       A. DEALER POOL

       B. SUPER POOL

       C. MARKET-WIDE POOL

       D. PRODUCER POOL

___23. THE PRICE SUPPORT PROGRAM OF RECENT YEARS HAS

       A. ALLOWED DAIRY FARMERS TO PRODUCE WHATEVER QUANTITIES OF

            MILK THEY WISHED AND TO PASS THEM ON TO COOPERATIVES FOR 

            DISPOSITION

       B. ALLOWED COOPERATIVES TO RECEIVE ALL OF THE MILK THEY 

           COULD PROCESS AND SELL ANY SURPLUS TO CCC

       C. DISCONNECTED SUPPLY FROM DEMAND

       D. ALL OF THESE

       E. NONE OF THESE

___24. THE LEGISLATION BY WHICH FARM PRICES FOR MILK WERE FIRST 

       ESTABLISHED WAS THE 

       A. PURE FOOD DRUG AND COSMETIC ACT OF 1906

       B. AGRICULTURAL MARKETING AGREEMENT ACT OF 1937

       C. FOOD LABELING ACT OF 1939

       D. MILK SUPPLY AND CONTROL ACT OF 1952

___25. A MAJOR REASON FOR ESTABLISHING MINIMAL FARM MILK PRICES 

        IS

       A. TO INSURE THAT ALL DAIRYMEN HAVE A MARKET FOR MILK

       B. TO INSURE THAT ALL PROCESSORS HAVE ADEQUATE MILK FOR 

            MANUFACTURE OF  BUTTER  AND CHEESE

       C. TO INSURE AN ADEQUATE SUPPLY OF PURE AND WHOLESOME MILK

            FOR THE CONSUMER

D.  TO PROVIDE FEDERAL CONTROL OF THE PRODUCTION OF MILK
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___ 26. TO MAKE ONE POUND OF WHOLE MILK CHEESE REQUIRES 

       APPROXIMATELY_______POUNDS OF WHOLE MILK.

       A. 5

       B. 10

       C. 20

       D. 40

___ 27. CLASS ONE  MILK PRICES ARE

       A. HIGHER THAN CLASS TWO PRICES

       B. LOWER THAN CLASS TWO PRICES

       C. UNRELATED TO CLASS TWO PRICES 

       D. SET EVERY THURS. BY FIVE O'CLOCK PM

___ 28. GRADE A MILK PRICED UNDER FEDERAL ORDERS IS CLASSIFIED 

       ACCORDING TO 

       A. HOW IT IS USED BY DAIRY FARMERS

       B. HOW IT IS USED BY MILK PROCESSERS

       C. TYPE OF CONTAINERS USED IN RETAIL STORES

       D. HOW MUCH CREAM IS REMOVED BY PROCESSING

___ 29. THE PRICING OF CLASS THREE MILK IS USUALLY SET BASED ON THE 

       A. LOCAL DEMAND FOR MANUFACTERED MILK PRODUCTS 

       B. NATION WIDE SUPPLY OF ALL MILK

       C. NATION WIDE DEMAND FOR GRADE A MILK

       D. THE BASIC FORMULA FOR PRICE

___ 30. THERE ARE TWO CLASSES OF MILK IN A MARKET. CLASS ONE SELLS 

       FOR $14.OO, CLASS TWO SELLS FOR $12.00. IF A HANDLER USES 50% OF 

       THE MILK PURCHASED MILK IN FLUID GRADE A PRODUCTS AND THE

       OTHER 50% FOR  MAKING CHEESE, WHAT PRICE IS PAYED FOR THE 

       MILK?

       A. $12.OO

       B. $12.5O

       C. $13.OO

       D. $14.OO

___ 31. THE SUM OF THE AMOUNT OF MILK USED FOR EACH OF THE THREE 

       CLASS USES  MULTIPLIED BY THE PRICE FOR THE RESPECTIVE CLASSES 

       AND DIVIDED BY  THE TOTAL AMOUNT OF MILK USED BY A DEALER 

        PRODUCES

       A. THE UNIFORM PRICE

       B. THE AVERAGE PRICE

       C. THE NET SALE PRICE

       D. THE CLASS ONE PRICE

___ 32. THE IDEA THAT IT IS MORE COSTLY TO PRODUCE AND MARKET MILK 

       FOR FLUID USE IS THE BASIS OF

       A. CLASSIFIED PRICING

       B. THE MINNESOTA-WISCONSIN PRICE

       C. THE BUTTER-POWDER FORMULA

       D. THE ST. LOUIS ORDER

___ 33. THE SYSTEM OF CLASSIFYING MILK AND PRICING IT ACCORDING TO

       THE TYPE OF PRODUCT INTO WHOCH THE MILK IS MADE IS PROVIDED 

       FOR IN

       A. BASE-SURPLUS PRICING PLANS

       B. GRADE A MILK ORDINANCE

       C. CLASS ONE BASE PLANS

       D. FEDERAL MILK MARKETING ORDERS

___ 34. TOTAL MILK PRODUCTION IN THE UNITED STATES IS 

       APPROXIMATELY _______ POUNDS

       A. 9.5 MILLION

       B. 154 MILLION

       C. 9.5 BILLION

       D. 154 BILLION

___35. THE AVERAGE PRICE PAID FOR ALL MILK PER HUNDRED POUNDS 

       USUALLY RANGES FROM _______ TO ______.

       A. $90 TO $100

       B. $20 TO $40

       C. $10 TO $15

       D. $1 TO $5

___36. THE LARGEST VOLUME OF U.S. MILK GOES FOR MAKING 

       A. FLUID MILK AND CHEESE

       B. FLUID MILK AND ICE CREAM

       C. CHEESE AND BUTTER

       D. ICE CREAM AND BUTTER

___37. TOTAL CASH RECEIPTS TO ALL DAIRY PRODUCERS IN THE UNITED 

       STATESAVERAGES ABOUT ______ ANNUALLY

       A. $2.0 BILLION

       B. $20.0 BILLION

       C. $200.0 BILLION

       D. NONE OF THESE

___38. WHICH OF THE FOLLOWING IS THE MOST REASONABLE AND 

       FAVORABLE MILK FEED PRICE RATIO FOR DAIRY FARMERS?

       A. 2.84

       B. 3.01

       C. 3.25

       D. 120

___39. DURING THE PAST TEN YEARS, THE PER CAPITA CONSUMPTION OF

       DAIRY  FOODS IN THE U.S. HAS INVOLVED

       A. AN INCREASE IN CONSUMPTION OF CHEESES 

       B. A LARGE INCREASE IN CONSUMPTION OF ITALIAN CHEESES 

       C. A DECREASE IN CONSUMPTION OF FLUID MILK

       D. ALL OF THE ABOVE 

       E. NONE OF THE ABOVE

___40. GROCERY STORE PRICES FOR ONE GALLON OF MILK ARE IN THE

       RANGE OF

       A. $1 TO $2

       B. $2 TO $3

       C. $3 TO $4

       D. $4 TO $5

___41. WHICH OF THE FOLLOWING IS THE CORRECT DEFINITION OF 

      "RETURN ON SALES"?

       A. NET PROFIT AFTER TAXES DIVIDED BY ANNUAL NET SALES

       B. NET PROFIT AFTER TAXES DIVIDED BY TOTAL ASSETS

       C. NET PROFIT AFTER TAXES DIVIDED BY NET WORTH

       D. TOTAL ASSETS DIVIDED BY ANNUAL NET SALES

___42. TO HELP ENSURE FAIRNESS OF FEDERAL ORDERS

       A. PUBLIC HEARINGS ARE HELD BY THE U.S. SECRETARY OF 

            AGRICULTURE

       B. PROGRAMS ARE REVIEWED EACH JUNE 30

       C. THE PRESIDENT OF THE U.S. IS THE FINAL AUTHORITY 

       D. DAIRY MEN CAN BE STRICTLY INDEPENDENT

___43. COST OF OPPERATING FEDERAL ORDERS ARE BORNE BY THE 

       A. DAIRY FARMERS 

       B. MILK DEALERS 

       C. REGULATORY AGENCIES 

       D. THE U.S. DEPARTMENT OF AGRICULTURE

___44. FEDERAL ORDERS DO NOT CONTROL

       A. GRADE A STANDARDS 

       B. FROM WHOM MILK IS PURCHASED 

       C. TO WHOM MILK IS SOLD

       D. ALL OF THESE

___45. POWER FOR DAIRY FARMERS IS PROVIDED IN THE UNITED STATES 

        BY

       A. MILK MARKETING COOPERATIVES

       B. FEDERAL MILK MARKETING ORDERS

       C. THE UNITED STATES FOOD AND DRUG ADMINISTRATION

       D. THE UNITED STATES DEPARTMENT OF AGRICULTURE

___46. CLASS I MILK IS USED FOR 

       A. BUTTER AND CHEESE

       B. NONFAT DRY MILK AND ICE CREAM

       C. FRESHH FLUID PACKAGED MILK PRODUCTS

D.  COTTAGE CHEESE AND SHERBETS
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___ 47. MARKETING COOPERATIVES OFTEN OFFER INCENTIVES TO DAIRY

        FARMERS FOR  PRODUCING MILK HAVING WHICH OF THE FOLLOWING 

        SPECIAL CHARACTERISTICS

       A. LOW BACTERIA COUNT

       B. LOW SOMATIC CELL COUNT

       C. HIGH PROTEIN CONTENT

       D. ALL OF THESE

___ 48. "OVER-ORDER PAYMENTS" OR "SUPER POOL PRICES" ARE OBTAINED 

       FOR MILK PRODUCERS BY

       A. MILK PROCESSORS

       B. DAIRY FARMERS

       C. MILK MARKETING COOPERATIVES

       D. THE FEDERAL MILK MARKET ADMINISTRATOR

___ 49. WHERE PRICING IS DONE ON A "MARKET WIDE POOL" BASIS

       A. ALL PRODUCERS OF THE MARKET RECEIFE THE SAME PRICE

            REGARDLESS OF OTHER FACTORS

       B. PRODUCERS OF ALL GRADES OF MILK ARE REGULATED

       C. PRODUCER SETTLEMENT FUND IS USED TO EQUALIZE PAYMENT 

           AMONG DEALERS IN THE POOL

       D. ALL OF THESE

___ 50. UNDER FEDERAL ORDERS THE PROCESSORS OF MILK ARE CALLED

       A. USERS

       B. SELLERS

       C. HANDLERS

       D. MANUFACTURERS

___ 51. SURPLUS MILK

       A. IS NOT PRODUCED UNDER GRADE A STANDARDS

       B. GETS NO CONSIDERATION IN ESTABLISHING FEDERAL ORDERS

       C. COMMANDS A LOWER PRICE THAN MILK SOLD IN THE FRESH FLUID

           FORM

       D. ALL OF THESE

       E. NONE OF THESE

___ 52. MARKET WIDE POOLS REQUIRE

       A. A PRODUCER SETTLEMENT FUND

       B. PRODUCTION OF ONLY GRADE A MILK

       C. LOWER BACTERIA COUNTS THAN DEALER POOLS

       D. ALL OF THESE

       E. NONE OF THESE

___ 53. WHO PAYS DIRECTLY FOR THE OPERATION OF FEDERAL ORDERS

       A. DAIRYMEN

       B. HANDLERS

       C. STORE OWNERS

       D. CONSUMERS

___ 54. COOPERATIVES

       A. MARKET ALL MILK PRODUCED ON FARMS

       B. ARE RESPONSIBLE FOR SETTING CLASS I PRICES

       C. USUALLY PROCESS SURPLUS MILK

       D. DEAL ONLY WITH CLASS I MILK

___ 55. AMONG THE DAIRY PRODUCTS WHICH AMERICAN CONSUMERS HAVE

       BEEN BUYING  IN INCREASING AMOUNTS ARE

       A. YOGURT AND ICE CREAM

       B. SKIM MILK AND LOWFAT MILK

       C. BUTTER AND CHEESE

       D. EVAPORATED MILK AND COTTAGE CHEESE

___56. THE TWO DAIRY PRODUCT CATEGORIES THAT REQUIRE THE 

       HIGHEST AMOUNT OF RAW MILK FROM THE U.S. SUPPLY ARE

       A. ICE CREAM AND FLUID MILK PRODUCTS

       B. FLUID MILK PRODUCTS AND CHEESE

       C. BUTTER AND NONFAT DRY MILK

       D. CHEESE AND ICE CREAM PRODUCTS

___57. MILK CLASSIFIED BY USE UNDER FEDERAL ORDERS HAS DIFFERENT

       A. PRICES

       B. BACTERIA COUNTS

       C. FAT TESTS

       D. ALL OF THESE

___58. FEDERAL MILK MARKETING ORDERS ARE BASED ON THE PREMISE 

        THAT IT COSTS

       A. THE SAME TO PRODUCE MILK FOR AANNY USE

       B. MORE TO PRODUCE MILK FOR DRINKING

       C. LESS TO PRODUCE MILK FOR DRINKING

       D. THERE IS NO CONSIDERATION OF COST OF PRODUCTION

___59. Provisions of federal orders are applicable to

       A. manufacturing grade milk

       B. grade A milk

       C. manufacturing grade B milk

D.  grade A, grade B, and manufacturing graded milk
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___ 60. MILK MARKETING COOPERATIVES 

       A. ARE NOT PERMITTED BY FEDERAL ORDERS

       B. PROVIDE MARKETING POWER FOR DAIRY FARMERS

       C. CONTROL FEDERAL ORDERS

       D. OPERATE ONLY OUTSIDE FEDERAL ORDERS

___ 61. SUPPORT PRICES INFLUENCE MILK PRICES

       A. BECAUSE THEY AFFECT PRICES PAID FOR CHEESE, BUTTER, AND DRY 

            MILK

       B. BY DIRECTLY SETTING PRICES FOR CLASS I MILK

       C. BECAUSE STATES CONTRACT WITH THE U.S.D.A.

       D. ONLY WHEN CONSUMERS EAT ALL THE BUTTER PRODUCED

___ 62. MARKETING COOPERATIVES OFTEN OFFER INCENTIVES TO DAIRY 

       FARMER FOR  PRODUCING MILK HAVING WHICH OF THE FOLLOWING 

       SPECIAL CHARACTERISTICS

       A. LOW BACTERIA COUNT

       B. LOW SOMATIC CELL COUNT

       C. HIGH PROTEIN CONTENT

       D. ALL OF THESE

___ 63. QUALITY OF GRADE A MILK IS

       A. NOT CONTROLLED BY FEDERAL ORDERS

       B. THE FIRST CONSIDERATION IN POOLING MILK

       C. A PART OF THE TESTING BY MARKET ADMINISTRATORS

       D. ONLY CHECKED IF THERE IS EXCESS MILK

___ 64. WITH REGARD TO MILK CONSUMPTION IN THE U.S. DURING THE PAST 

        FEW, CONSUMERS HAVE

       A. PURCHASED INCREASING AMOUNTS OF LOW FAT PRODUCTS

       B. PURCHASED INCREASING AMOUNTS OF HIGH FAT PRODUCTS

       C. CONTINUED TO PURCHASE ABOUT THE SAME AMOUNTS OF HIGH FAT

            AND LOW FAT PRODUCTS

       D. DECREASED THEIR CONSUMPTION OF FLUID PRODUCTS BY MORE 

             THAN 50%

___ 65. MILK CONTROLLED UNDER FEDERAL ORDERS MUST QUALIFY AS

       A. GRADE A

       B. CLASS I

       C. FREE OF ADULTERATING CHEMICALS

       D. ALL GRADES AND CLASSES

___ 66. THE MILK FAT DIFFERENTIAL USED INPAYING FOR RAW MILK IS

       A. THE PRICE TO BE ADDED OR SUBTRACTED PER 1/10 PERCENT OF 

            MILK FAT ABOVE OR BELOW A SET PERCENTAGE

       B. A VALUE ESTABLISHED TO PENALIZE MILK PRODUCERS WHO HAVE 

           TOO MUCH  FAT IN THEIR MILK

       C. A VALUE SET TO PENALIZE MILK PRODUCERS WHO HAVE TOO LITTLE 

            FAT IN  THEIR MILK

       D. ALL OF THESE

___ 67. THERE ARE TWO CLASSES OF MILK IN A MARKET.  CLASS 1 SELLS FOR 

       $14.00 AND CLASS 2 SELLS FOR $12.00.  IF A HANDLER USES ALL HIS 

       MILK IN FLUID GRADE A PRODUCTS, PAYS WHAT PRICE FOE THE MILK?

       A. $13.00

       B. $12.00

       C. $14.00

       D. TOO LITTLE

___ 68. IN BASE-EXCESS PRICING:

       A. CONSUMERS MUST BUY THE EXCESS MILK

       B. CONSUMERS MUST BUY THE BASE MILK

       C. CONSUMERS ARE NOT DIRECTLY INVOLVED

       D. CONSUMERS ESTABLISH THE RULES

___69. POOLING IN FEDERAL MILK MARKETING ORDERS IS:

       A. THE MIXING OF MILK FROM TWO OR MORE PRODUCERS

       B. THE MIXING OF MILK FROM TWO OR MORE MARKETS

       C. A SYSTEM OF FAIRLY DISTRIBUTING PAYMENT AMONG PRODUCERS 

            IN A MARKET

       D. NONE OF THESE

___70. MILK HANDLERS ARE REQUIRED BY FEDERAL ORDERS TO:

       A. PURCHASE THE SAME AMOUNT OF MILK DAILY

       B. PURCHASE A KNOWN AMOUNT OF MILK DAILY

       C. ACCOUNT ACCURATELY FOR THE MILK THEY PURCHASE

       D. SELL NO MORE THAN 80% OF THEIR MILK AS CLASS 2

___71. ONE OF PURPOSES OF FEDERAL ORDERS IS TO:

       A. ASSURE CONSUMERS OF A SUPPLY OF PURE AND WHOLESOME MILK

       B. LIMIT PRICES CONSUMERS MUST PAY FOR MILK

       C. ASSURE DAIRYMEN OF A MARKET FOR THEIR MILK

       D. PREVENT EPIDEMICS OF DISEASE FORM UNWHOLESOME MILK

___72. FEDERAL MILK MARKETING OREDRS DESCRIBE:

       A. HOW PAYMENT IS TO BE MADE TO MILK PRODUCERS FOR MILK

       B. FROM WHOM MILK IS TO BE PURCHASED BY PROCESSORS

       C. TO WHOM MILK IS TO BE SOLD TO BY PRODUCERS

       D. GRADE A SANITARY STANDARDS

___73. THE MINNESOTA-WISCONSIN PRICE REFLECTS:

       A. THE COST OFBUTTER, DRY MILK, AND CHEESE IN THOSE STATES

       B. THE PRICE OF MANUFACTURING GRADE MILK AT DAIRY PLANTS IN 

            THOSE STATES

       C. THE USE OF MILK IN VARIOUS CLASSES IN THOSE STATES

       D. A COMBINATION OF THESE FACTORS

___74. THE PROCEDURE FOR CLASSIFYING MILK HAS CLASSES 1, 2, AND 3, 

       WHICH  PROVIDE FOR:

       A. PAYMENT FOR MILK ACCORDING TO ITS END USE

       B. PAYMENT FOR MILK ACCORDING TO ITS QUALITY

       C. PAYMENT FOR MILK ACCORDING TO ITS COSTS FOR PRODUCTION

       D. CLASSIFICATION IN RELATION TO THE SAFETY OF THE THREE 

            CLASSES
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___ 75. THE SYSTEM OF PRICING GRADE A RAW MILK ACCORDING TO THE 

       TYPE OF  PRODUCT INTO WHICH THE MILK IS MADE IS CALLED

       A. BASE SURPLUS PRICING

       B. CLASSIFIED PRICING

       C. CLASS I BASE PLAN

       D. FEDERAL ORDER

___ 76. THE TREND IN PURCHASES OF FLUID MILK ITEMS TODAY IS TOWARD 

       INCREASING USE OF PRODUCTS CONTAINING _____ AMOUNTS OF FAT

       A. INCREASING

       B. UNCHANGING

       C. DECREASING

       D. HIGH VARIABLE FROM MONTH TO MONTH

___ 77. THE AMOUNT OF MILK PRODUCED IN THE U.S. BY DAIRY FARMERS IS 

       DIRECTLY INFLUENCED BY

       A. PRICES THEY RECEIVE FOR MILK

       B. PRICES THEY PAY FOR FEED

       C. THEIR COSTS OF PRODUCTION OTHER THAN FEED

       D. ALL OF THESE

___ 78. UNDER THE U.S. PRICE SUPPORT PROGRAM THE GOVERNMENT

       REMOVES FROM MARKET CHANNELS ____, _____, AND _____ TO REDUCE 

       SUPPLY

       A. MILK, BUTTER, AND ICE CREAM

       B. MILK, ICE CREAM, AND DRY MILK

       C. ICE CREAM, DRY MILK, AND CHEESE

       D. CHEESE, NONFAT DRY MILK, AND BUTTER

___ 79. MINERALS OF MILK THAT ARE ESPECIALLY IMPORTANT FOR BONE 

       GROWTH ARE

       A. IRON AND ZINC

       B. IRON AND MANGANESE

       C. MANGANESE AND PHOSPHORUS

       D. PHOSPHORUS AND CALCIUM

___ 80. THE DAIRY PRODUCT CATEGORY THAT REQUIRES THE HIGHEST 

       AMOUNT OF RAW MILK FROM THE U.S. SUPPLY IS

       A. FROZEN DAIRY DESSERTS

       B. FLUID MILK AND CREAM

       C. BUTTER

       D. CHEESE

___ 81. IN THE PRICE SUPPORT PROGRAM THAT INFLUENCES THE PRICE OF 

       MANUFACTURING GRADE MILK THE UNITED STATES GOVERNMENT 

       PURCHASES

       A. CHEESE, NONFAT DRY MILK, AND BUTTER

       B. ICE CREAM AND OTHER FROZEN DESSERTS

       C. FLUID MILK AND CREAM

       D. ALL OF THESE

___ 82. IN FEDERAL MILK ORDER MARKETS, THE PRICE FOR REGULATED

       MILK IS BASED ON THE AVERAGE PRICE RECEIVED BY DAIRY FARMERS

       FOR

       A. GRADE A MILK PRODUCED IN NEW YORK, MINNESOTA, AND

            CALIFORNIA

       B. GRADE A MILK PRODUCED IN THE MIDWEST AND UPPERMIDWEST

       C. MANUFACTURING MILK PRODUCED IN MINNESOTA AND WISCONSIN

       D. MANUFACTURING GRADE MILK THROUGHOUT THE UNITED STATES

___ 83. IN BASE-EXCESS MILK PRICING

       A. THE BASE IS USUALLY SET DURING THE 0CT-DEC PERIOD

       B. THE EXCESS IS PAID DURING SPRING MONTHS

       C. CONSUMERS MUST ALWAYS PURCHASE AT LEAST THE BASE 

            AMOUNT

       D. ALL OF THESE

___84. THE BASIS FOR CALCULATING THE PRICE TO BE PAID FOR GRADE A 

       MILK IN  MOST FEDERAL ORDERS IS THE

       A. TAKE-OFF PAY-BACK PLAN

       B. PRICE OF BUTTER AND NONFAT DRY MILK COMBINED

       C. AVERAGE PRICE OF WHOLE MILK CHEESE

       D. MINNESOATA-WISCONSIN AVERAGE PRICE FOR MILK OF 

           MANUFACTURING GRADE

___85. TWO REGIONS OF THE UNITED STATES IN WHICH MILK PRODUCTION 

        IS CONCENTRATED ARE

       A. NORTHEAST AND LAKE STATES

       B. LAKE STATES AND SOUTHEAST                   

       C. UPPER MID-WEST AND PACIFIC

       D. PACIFIC AND SOUTHEAST

___86. WHERE THERE IS A PRODUCER SETTLEMENT FUND THERE ALSO 

        EXISTS A 

       A. PREMIUM FOR HIGH QUALITY MILK

       B. MARKET-WIDE POOL

       C. DEALER POOL

       D. POOL FOR OUT OF ORDER MILK

___87. THE REASON FEDERAL MILK MARKETING ADMINISTRATORS TEST 

        GRADE A MILK FOR COMPOSITION AND AUDIT RECORDS OF 

        PURCHASES BY DEALERS IS TO

       A. ENSURE AN ADEQUATE SUPPLY OF MILK

       B. ENSURE FAIRNESS IN THE MARKETING OF THE MILK

       C. HELP DEALERS WITH THEIR BUSINESS AFFAIRS

       D. KEEP THE GOVERNMENT INFORMED

___88. GEOGRAPHICALLY A FEDERAL MILK MARKETING ORDER COVERS

       A. THE ENTIRE U.S.

       B. EACH STATE FROM BOUNDARY TO BOUNDARY

       C. MARKETS WITHIN REGIONS WHERE MILK IS PRODUCED

       D. INDIVIDUAL COUNTIES AND CITIES WITHIN THEIR LIMITS

___89. THE U.S. MARKETING POWER IS AFFORDED TO MILK PRODUCERS

        WHEN THEY 

       A. PROCESS MILK ON THEIR OWN FARM

       B. SELL MILK TO A SINGLE DEALER

       C. SELL ONLY GRADE A MILK

       D. SELL MILK THROUGH A DAIRY COOPERATIVE

___90. A MILK MARKETING ORDER CAN BE VOTED OUT BY

       A. MILK PRODUCERS

       B. MILK PROCESSORS

       C. STATE LEGISLATURES

       D. EITHER CONSUMERS OR MILK PROCESSORS

___91. AN EFFECTIVE WAY OF ADJUSTING SUPPLY TO DEMAND IS THE USE

       OF

       A. BASE-EXCESS PRICING

       B. MARKET WIDE POOLS

       C. INDIVIDUAL HANDLER POOLS

       D. SUPER POOL PREMIUMS

___92. DAIRY COOPERATIVES

       A. DEAL ONLY WITH CLASS I MILK

       B. USUALLY PROCESS SURPLUS MILK

       C. ARE RESPONSIBLE FOR SETTING CLASS I PRICES

       D. MARKET ALL MILK PRODUCED ON FARMS

___93. A FEDERAL MILK MARKETING ORDER CAN BE ESTABLISHED BY 

       A. ANY DAIRY COOP

       B. THE VOTE OF DAIRY FARMERS AFFECTED

       C. THE COMMISSIONER OF AGRICULTURE OF THE STATE

       D. THE GOVERNOR OF THE STATE

___94. THE MAJOR REASON FOR HAVING FEDERAL MILK MARKETING 

       ORDERS IS TO

       A. PREVENT DISEASE OUTBREAKS

       B. ASSURE ADEQUATE MILK OVER THE LONG-RUN OF TIME

       C. IMPROVE THE HEALTH OF CONSUMERS

       D. MAKE DAIRYING PROFITABLE

___95. IN A MILK MARKET WITH THREE CLASSES OF MILK, CLASS III MILK IS 

       COMMONLY USED FOR

       A. FLUID PRODUCTS

       B. COTTAGE CHEESE AND CREAM PRODUCTS

       C. CHEESE, BUTTER, AND DRY PRODUCTS

       D. ALL THE ABOVE

___96. TO DISTRIBUTE MONEYS FAIRLY AMONG PRODUCERS SUPPLYING 

       MILK TO A  MARKET, MILK MARKET ORDERS PROVIDE FOR

       A. A MILK COOPRATIVE

       B. INDIVIDUAL HANDLER AND MARKET WIDE POOLS

       C. SUPPLY-DEMAND EQUALIZATION

       D. A BOARD OF COMMISSIONERS

___97. UNDER FEDERAL ORDERS CLASSES OF MILK HAVE DIFFERENT

       A. QUALITY STANDARDS

       B. PRICES PAID PRODUCERS

       C. TIMES OF PRODUCTION DURING THE YEAR

       D. PERCENTAGES OF FAT

___98. THE OVERALL ADMINISTRATOR OF FEDERAL MILK MARKETING

        ORDERS IS THE

       A. PRESIDENT OF THE U.S.

       B. SENATE OF THE U.S.

       C. CONGRESS OF THE U.S.

       D. U.S. SECRETARY OF AGRICULTURE

___99. THE MAIN PURPOSE OF THE TAKE-OFF PAY BACK PLAN IS TO 

       A. ENCOURAGE MILK PRODUCTION WHEN PASTURES ARE EXCELLENT

       B. ADJUST MILK PRODUCTION TO THE NEEDS OF DIFFERENT PARTS OF 

            THE NATION

       C. KEEP MILK SUPPLY IN LINE WITH DEMAND

       D. NONE OF THESE

___100. IF ONE WANTED TO SELECT THE BEST TIME TO SET A BASE ON 

       WHICH TO PAY FOR MILK UNDER BASE EXCESS PRICING, THE BEST 

       TIME WOULD BE

       A. LATE SPRING          

       B. LATE FALL

       C. EARLY SPRING

       D. EARLY SUMMER

___101. IN A FEDERAL ORDER MARKET THAT USES BASE-EXCESS PRICING, 

       HANDLERS

       A. MUST PURCHASE ALL MILK OFFERED THEM

       B. PAY INTO OR RECEIVE FROM THE EQUALIZATION FUND DEPENDING 

           ON HOW  THEY USE THE MILK

       C. PAY THE SAME PRICE FOR ALL MILK

       D. ARE NOT INVOLVED IN PRICE ADJUSTMENTS

___102. IN BASE-EXCESS MILK PRICING

       A. THE BASE IS SET DURING FALL MONTHS

       B. THE EXCESS IS SET DURING FALL MONTHS

       C. THE FARMER MUST ALWAYS PRODUCE AT LEAST THE BASE AMOUNT

       D. NONE OF THESE

___103. TO HELP ENSURE FAIRNESS OF FEDERAL ORDERS

       A. THE INTERSTATE MILK SHIPPERS SIGNED AN AGREEMENT

       B. PUBLIC HEARINGS ARE HELD BY THE U.S. SECRETARY OF

            AGRICULTURE

       C. DAIRYMEN HAVE THE FINAL VOTE

       D. PROGRAMS ARE REVIEWED EACH DECEMBER

___104. MARKET-WIDE POOLS REQUIRE

       A. A PRODUCER SETTLEMENT FUND

       B. PRODUCTION OF THREE CLASSES OF MILK

       C. LOWER BACTERIA COUNTS THAN DO DEALER POOLS

       D. NONE OF THESE

       E. ALL OF THESE

___105. AN EQUALIZATION FUND IS ALSO KNOWN AS A PRODUCER

       A. PURCHASING FUND

       B. SETTLEMENT FUND

       C. POLITICAL ACTION FUND

       D. EXCESS FUND

___106. MILK USED FOR COTTAGE CHEESE AND CREAM PRODUCTS IS

       USUALLY CATEGORIZED AS

       A. CLASS I MILK

       B. CLASS II MILK

       C. CLASS III MILK

       D. FLUID MILK

___107. THE PROPORTION OF THE DAILY MILK SUPPLY THAT GOES FOR EACH

       CLASS DETERMINES THE

       A. UNIFORM PRICE

       B. BASE PRICE

       C. "POOL" PRICE

       D. DIFFERENTIAL PRICE

___108. IN BASE -EXCESS PRICING, THE MILK PRODUCER WHO PRODUCES

        THE GREATEST AMOUNT OF MILK ABOVE THE BASE IS PAID THE 

       A. HIGHEST BLEND PRICE

       B. LOWEST BLEND PRICE

       C. UNIFORM BLEND PRICE

       D. NONE OF THESE

___109. CHEESE, BUTTER AND NON-FAT DRY MILK ARE USUALLY MADE 

       FROM

       A. CLASS I MILK

       B. CLASS II MILK

       C. CLASS III MILK

       D. FLUID MILK

___110. MILK PRICES TO DAIRY PRODUCERS ARE GENERALLY LOWEST 

       DURING THE

       A. EARLY SPRING

       B. SUMMER MONTHS

       C. FALL MONTHS

       D. WINTER MONTHS

___111. FEDERAL ORDERS DEFINES THE TERM HANDLERS AS MILK

       A. PROCESSORS

       B. PRODUCERS

       C. DISTRIBUTORS

       D. CONSUMERS

___112. FRESH FLUID PACKAGED MILK PRODUCTS ARE MADE FROM

       A. CLASS I MILK ONLY

       B. CLASS II MILK ONLY

       C. CLASS III MILK ONLY

       D. ANY CLASS OF MILK MAY BE USED

___113. THE MINNESOTA-WISCONSIN PRICE IS THE AVERAGE PRICE IN THOSE

       STATES FOR

       A. GRADE A PACKAGED MILK

       B. GRADE A RAW MILK

       C. MANUFACTURING MILK

       D. FLUID MILK

___114. IF DAIRY CONCENTRATE WITH 16% PROTEIN IS SELLING FOR $200 PER 

        TON WHEN MILK IS SELLING FOR $12.00 PER CWT. (3.5% FAT), THE

        MILK-FEED PRICE RATIO IS

       A. 1.33

       B. 1.67

       C. 1.75  

       D.  NOT ENOUGH INFORMATION TO FIGURE THE ANSWER 

